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1. Introduction

This course handbook is the primary source of information for your course, BA (Hons) Popu-
lar Music Performance and Music Business, however, it should be used in conjunction with
the following sources of information. The course is delivered at BIMM Institute, part of BIMM
University.

BIMM Institute College Homepage

Your BIMM Institute College Homepage can be found through bimmstudents.com by select-
ing your college. Once you have selected your college, navigate to College and Course Infor-
mation where you will find your College Homepage and Course Homepage links.

This contains important information on the following:

e Key contacts

e College procedures

e Facilities information

e Useful tips for studying and living in your college’s city
e Student Services

e General Health & Well-being

e Events, Masterclasses, Careers & Industry

e Artist Development & A&R

e Semester dates can be found here.

BIMMStudents.com

bimmstudents.com is a one-stop portal for all key electronic resources and services stu-
dents will require during their studies including the following:

e Microsoft Office 365 (including emails, cloud storage and apps)
e Lesson Timetables (CELCAT)

e E-Library & Journals (EBSCO)

e Room bookings

e |T Support and resources

e BIMM Extra

e BIMM University’s Virtual Learning Environment (Canvas)

e BIMM e-Books

e Creative Industries, Guests & Careers - Masterclasses and Career development
e Tutorials - Booking

e BIMM Connect - Student networking

Canvas

Canvas is BIMM University’s Virtual Learning Environment (VLE). It is an online space con-
taining materials and tools to support and enhance students’ learning experience. This plat-
form is an integral part of the student experience at BIMM Institute. It is not only an online
extension of the classroom but is also the place where students will submit digital assign-
ments and receive grades and feedback.

It also contains a wealth of valuable guidance to support students during their studies. It
hosts important information on assessment deadlines, guides to each module on the course,


https://bimmstudents.com/
https://www.bimm.ac.uk/term-dates/
http://www.bimmstudents.com/
https://bimmlibrary.com/
https://bimm.instructure.com/login/canvas

and student services information. Each module on the course has a dedicated space where
students can access materials used in class and additional study resources.

Students will find links to college news and networking forums, annual monitoring reports,
college Board of Studies and Student Representation forum minutes, and much more.

Module Specifications
The Module Specifications for this course are made available electronically online here and
individually via the Course Structure Section of this handbook.

BIMM University Academic Regulations
Information on plagiarism, word counts, and further assessment guidelines can be found via
the Undergraduate Academic Regulations and the Student Assessment Handbook.

BIMM University Policies

All student-facing policies can be found on the BIMM website, under “Student Policies and
Regulations™.

Procedures relating directly to student complaints and appeals can be found here.

2. Student Responsibilities

You are expected to attend classes and submit work for assessment as well as engage in the
required amount of self-directed study as quantified in the module specifications. Expecta-
tions around student engagement is outlined in our Student Engagement Policy.

Library resources are supplied through the BIMM University electronic library and dedicated
physical reading rooms, and You are expected to use these resources in their own time.

Referencing - The Harvard Reference System (HRS)

When researching a topic for any written assignment (e.g., essay, report or dissertation), stu-
dents are expected to make use of a variety of sources including books, journal articles, news-
paper articles, web pages and audio-visual material.

At BIMM Institute we use the Harvard Reference System. According to this system, we
acknowledge our sources within text (in-text citations) and by including a Reference List at

the end of the work.

Please see the BIMM Guide to Harvard Referencing on the Academic Study Skills site here
for further details on how to reference work.

3. Key Course Staff

All staff contributing to the course are highly experienced practitioners, and the majority have
degrees or post-graduate qualifications.


https://bimmnet.sharepoint.com/sites/ModuleDocumentation/SitePages/BIMM-Institute-Awarded-Courses.aspx
https://www.bimm.ac.uk/academic-regulations-bimm
https://www.bimm.ac.uk/assessment-handbook-students/
https://www.bimm.ac.uk/governance-and-quality/policies-procedures-and-key-documents/
https://www.bimm.ac.uk/governance-and-quality/policies-procedures-and-key-documents/
https://www.bimm.ac.uk/appeals-and-complaints/
https://bimmnet.sharepoint.com/sites/ModuleDocumentation/SitePages/BIMM-Institute-Awarded-Courses.aspx
https://www.bimm.ac.uk/student-engagement
https://bimmnet.sharepoint.com/sites/AcademicStudyArea

Key Course staff names and contact details can be found on your Course Homepage, which
can be found on bimmstudents.com. Details of the lecturer with responsibility for a particular
module can be found on the relevant module pages on Canvas.

4, Graduate Attributes

Those that study at BIMM are expected, upon graduation to exhibit the following
attributes:

Employable and Entrepreneurial
BIMM graduates will act with professionalism and integrity. They will demonstrate entrepre-

neurial skills to their colleagues and potential employers including:

e exemplary communication skills

o efficient time management

o effective self-managed independent and team working

e respect for the opinions of others and the ability to receive criticism and use it con-
structively

e imaginative, creative and critical thinking

o effective problem solving

e digital literacy

e numeracy

e astrong sense of personal and professional identity.

Resilient and Adaptable
BIMM graduates will be confident and resilient enough to recover quickly from setbacks.

Creative, Collaborative and Connected
BIMM graduates will be self-assured enough to form lifelong creative networks where they
can connect and collaborate with others on activities or projects to generate value.

Globally Aware

BIMM graduates will be confident to act effectively in settings where language and culture
are not familiar to them and will understand international context and practices both within,
and beyond, their discipline.

Socially Responsible
BIMM graduates will understand how their actions can enhance the wellbeing of others and
will be equipped to make a valuable contribution to society.

Professional
BIMM Graduates will demonstrate an informed understanding of their discipline or profes-
sional practice, and the ability to question its principles, practices and boundaries.

Intellectually Curious

BIMM Graduates will demonstrate initiative, self-reflection, academic integrity and ethical
responsibility. They will possess powers of analysis, synthesis, and evaluation. They will ap-
preciate disciplines and forms of professional practice beyond their own and draw connec-
tions between them.


https://bimmstudents.com/
https://bimm.instructure.com/login/canvas

Self-Aware

BIMM Graduates will be equipped to seek knowledge and to continue learning
throughout their lives. They will set themselves high standards and will demonstrate
qualities that enable them to be reflective and independent lifelong learners.

5. BA (Hons) Popular Music Performance and Music Business
Course Specification

Full Title of Course & BA (Hons) Popular Music Performance and Music

Award: Business

Mode of Attendance: Full-time

Length of Course: This course is taught as a three-year course at Lev-
els 4, 5 and 6.

Start Date: e Initial validation: 2019

Awarding Institution:

Teaching Institution:

e First cohort intake: 10/2020
e Lastrevalidated: N/A

BIMM University

BIMM Institute

UCAS Code: w300
Language of Study English
Final Award: e Certificate of Higher Education (exit award only
at Level 4)
e Diploma of Higher Education (exit award only at
Level 5)
e Bachelor of Arts with Honours
FHEQ Level: e 120 credits at Level 4
e 120 credits at Level 5
e 120 credits at Level 6
Reference Points: e QAA Subject Benchmark in Business and Man-

agement (February 2015) and Music, October
2016

e FHEQ (2008)

e QAA Quality Code (2017

Minimum Period of 3 years
Registration:
Maximum Period of 6 years

Registration:



Admissions Criteria: Minimum of 2 A-levels at Grade C or above (64 UCAS
points), OR BTEC Level 3 equivalent, and 4 GCSEs at
a minimum grade C/4 including English Language.

Date of Course Last revised: March 2020
Specification:

6. Course Aims

Students will enter the course with a wide range of skills and experiences and a variety of
ambitions and goals. They will provide a useful compliment to the existing non-performing
BA (Hons) Music Business cohort as all will be active musicians in addition to potential mu-
sic business practitioners. As such the course will cater for the kind of creative individual
wishing to self-manage their own band or project, release their own material online or in
physical format, develop their live presence, and use their experience at BIMM University to
expand their horizons.

The title will allow such students to combine their creative practice as artists with their in-
terest in the business and may also facilitate their progression to professional qualifications
in areas such as music law or music education. For those wishing to broaden their horizons
the course will facilitate a broad portfolio approach, and for those with clearly defined ca-
reer or entrepreneurial goals it will allow them to specialise at an early stage.

The qualification is designed to facilitate the graduate attributes identified in two Industry
Advisory Panels (IAPs) conducted at BIMM Group (November 2018, February 2019) and meet
the principles of the EHLST subject grouping.

The curriculum spine cultivates transferable and soft skills such as, personability, profes-
sionalism, healthy work ethic, emotional resilience, the origination and application of crea-
tive and critical thinking, and contextual awareness increasing the student’s contextualisa-
tion and comprehension of how contemporary practices have been influenced by exemplar
historical practitioners.

The core modules provide a safe and supportive space where students can master their in-
strument performance skills and techniques, gain practical performance experience live on
stage or in the recording studio, and showcase their performance skills. As industry practi-
tioners it allows them to explore a variety of commercial, digital and practical opportunities
by developing essential practitioner competencies and expertise in recording and DIY re-
lease, marketing & PR, budgeting and fiscal responsibility, digital literacy, project manage-
ment skills and entrepreneurship.

The options allow students to specialise and develop their own unique areas of interest as
professional practitioners in various sectors such as tour management, video production,
teaching, sound recording, rights management and secondary exploitation, music law, gam-
ing and the psychology of music.



7. Course Structure

BA (Hons) Popular Music Performance and Music Business consists of the following modules
(click on each module for more details)

Year/ Se- | FHEQ Module Title Core/ S.pme/
mester Level Option

N e I 7 I

COM411 11 4 The Creative Industries Spine 15
PMP403X 1/1 4 Performance Skills Core 15
PMP401X 1/1 4 Core Instrument Skills Core 15
MUB403 1/1 4 The Music Business Core 15
COM412 1/2 4 The Creative Industries & You Spine 15
PMP405 1/2 4 Applied Performance Core 15
MUB405X 1/2 4 Releasing Music Core 15
MMC414 1/2 4 Marketing & Branding Core

___-
N e I 7

COM521 2/1 5 Defining vour Practice in Context Spine 15

MUB501X 2/1 5 Business & Enterprise Core 15

PMP504X 2/1 5 Interpretive Instrument Skills Core 15
Pick one of the following options:

MUB502X 2/1 5 Record Label Management Option 15
PMP521 2/1 5 Extended Instrument Skills Option 15
PMP502 2/1 5 Composition & Arranging Techniques Option 15

PMP503X 2/1 5 Contextualised Performance Option 15
COM504 2/1 5 Touring and Live Events Common Option 15

COM503X 2/1 5 Creative Video Production Common Option 15

Semester 2

COMb522 2/2 5 Exploring Practice Through Collaboration Spine 15
MUB506 2/2 5 Financing Creativity Core 15
PMP508 2/2 5 Digital Performance Portfolio Core 15

Pick one of the following options:
MUB517 2/2 5 Rights Management & Synchronisation Option 15

MUB508 2/2 5 The Business & Culture of Electronic Music Option 15

PMP507X 2/2 5 Creative Band Performance Option 15

PMP506X 2/2 5 Applied Repertoire Performance Option 15
PMP511 2/2 5 Session & Recording Skills Option 15
SWR506 2/2 5 Lyricism & Aesthetics Option 15

MSP507X 2/2 5 Vocal Capture & Production Option 15
COM506 2/2 5 Working in the Creative Industries Common Option 15

COM505X 2/2 5 Practical Learning and Teaching in the Cre- Common Option 15

. TotalCredits  (240)
] | ____________vers |

ative Arts

COM®601 3/1&2 6 Final Project Spine 30
MUBGO1X 3/1 6 Audience Experience & Motivation Core 15
PMPGO1X 3/1 6 Performance Showcase Core 15



https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EjRYQ3JYj1JIktrtvzj9hmgBp1S4zm58LpswXmP5M7l-vw?e=rXNjoD
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EmK7r32lNylKvc2OQElvn1IB2SJGF_iBYobpxLkR4k0XYA?e=YMcg0d
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/ElWEfBvYt2NLiGd5qpo2ArEBkwA6ObpBgmzbKJMjw1Si1A?e=a5Vn8L
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Epq0Mc8Vv9NAmPavsI1Qe9QBk3g1Z2LKQtL5i-vvRI3QTg?e=1UpA97
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EqCsWjMdpitPlUVJ69aV4asBqol2UCGTZg4yG6vvA4KrPQ?e=iipYxf
https://bimmnet.sharepoint.com/:f:/r/sites/ModuleDocumentation/Shared%20Documents/BIMM%20Validated%20Courses/BMus%20Popular%20Music%20Performance/Level%204%20(Year%201)/PMP405%20Applied%20Performance?csf=1&web=1&e=yhnV6n
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EuvFNHOrCBhNpAml-Wb-qFYBp1FRjxLf8Ozp7iVpj_q9Uw?e=5aJ9zP
https://bimmnet.sharepoint.com/:f:/r/sites/ModuleDocumentation/Shared%20Documents/BIMM%20Validated%20Courses/BA%20Music%20Marketing,%20Media%20and%20Communication/Level%204%20(Year%201)/MMC414%20-%20Marketing%20%26%20Branding?csf=1&web=1&e=YHsLkS
https://bimmnet.sharepoint.com/:f:/r/sites/ModuleDocumentation/Shared%20Documents/BIMM%20Validated%20Courses/Curriculum%20Spine/Level%205/COM521%20-%20Defining%20Your%20Practice%20in%20Context?csf=1&web=1&e=XDutJ0
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Elx2zYiDvFBHuUj5veSYYOsB8oO1taCh6WBgBA6VniC78w?e=LVWFSi
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EoqEeGOUhv1Emxcd_nEFYoEBG8x0TnMf7buJxPn7MRJOrA?e=gfI6Mc
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Ei-BB0afHE1Ho7G09QIv1FUBRPJL9hMRJw1ns0ZXcgJEdA?e=zNB0YT
https://bimmnet.sharepoint.com/:f:/r/sites/ModuleDocumentation/Shared%20Documents/BIMM%20Validated%20Courses/BMus%20Popular%20Music%20Performance/Level%205%20(Year%202)/PMP521%20-%20Extended%20Instrument%20Skills?csf=1&web=1&e=QHbkRr
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Eiq4H3oF5h1AowIKOQqW9i4Bg295lChEPqSD5GCU0e9Kvw?e=dCXySU
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EmoTxZMxL7VIg-UXBYHtUmoB4epW1-pubsvWyS-7d38cRQ?e=XbbgaO
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/ElfdMqWL7pdGkqxJLsPITskBog1QW5IfmTpcCrn98aK-lw?e=XpNWkK
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Ellb-Z73N6JNqg6rwuuEXA0BZw7XVcBvB9JmnydC9nP8eA?e=9AbAqP
https://bimmnet.sharepoint.com/:f:/r/sites/ModuleDocumentation/Shared%20Documents/BIMM%20Validated%20Courses/Curriculum%20Spine/Level%205/COM522%20-%20Exploring%20Practice%20Through%20Collaboration?csf=1&web=1&e=PqSQDL
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EhRIl1-D9GJFjjOlLiO18DoBa28yBFNE11mNIMgAXIHTSg?e=ysjgoK
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Esvm7PfihwJOuWB8wBHDm30BlQh1Wld0JCzGkHtWObb_Mg?e=IsG66P
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Eo8sp_FZ0fZHqCFWpXV_8IQBuc0kExLlphN4Suj3lEV2NQ?e=O9gjKF
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EkX0lhb-69RHq_G-OgLD_q0BSAx0Z-pBb3L9gXpFnVixUQ?e=R805pt
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Ei9pilv62cdApz9LgaVPs_oBE4tnslR5uCi0Z0khcQvR0A?e=Fwif3b
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EteIOJrNcn9Etp1vkwhwYQMB63YuNDMUwSclasDp2wziYg?e=dV89QH
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EtlAmQdIWb1HnCPoWIsR3MYByb6jqwQF0TWHhRy_U_GD-w?e=KVtwYj
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EsASVgnucppDuFIiWWcPTNcBAY84yf6JUxGwRitcDK932Q?e=TIXfGa
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EgsumTrzxA5Co3b8fiIBpXwBVsSriu7blhhdG7meL7j62w?e=f4FHoW
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Esizp0Z_WilIsqVh84bnNnABQ9zBvsQbi3Fi_b4ZN2Jp0g?e=JwpMDL
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Ehg3SwpgVTVOobYcUdmKAHYB4Ei7HQILPlVV5yN4oTckgA?e=R6Zghc
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Ehg3SwpgVTVOobYcUdmKAHYB4Ei7HQILPlVV5yN4oTckgA?e=R6Zghc
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EsTzJADBSbZIiGFH9Vz72UABShwMqarUpiNIjIrnsHHLsQ?e=zCk9Q3
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EiBGF3AbvblIjlhKvOxPFiwB8m3wONaK53E1qXz_8JbJgA?e=d5MO7b
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EsOfOKVVThBHoWr3xvD04eABW8OlAbVAMt3IzOR60aobZg?e=TZaLZv

Pick one of the following options:

MUB602 3/1 6 Creative Economics Option 15
MUB604X 3/1 6 Digital Arts & Branding Option 15
MMC603X 3/1 6 Digital Content Creation Option 15
PMP603X 3/1 6 Specialised Genre Performance Option 15
SWR602 3/1 6 Creative Performance with Mixed Media Option 15
SWR603 3/1 6 Scoring for Drama Option 15
COM607 3/2 6 Diversity in the Creative Industries Common Option 15

Semester 2
COM612 3/2 6 Professional Portfolio Spine 15
Pick two of the following options:

MUB605 3/2 6 Business Ethics & Music Law Option 15
MUBG06 3/2 6 Music & Event Futures Option 15

PMP604 3/1 6 Specialised Instrument Skills Option 15

PMP605 3/2 6 Theory & Analysis Option 15
SWR604 3/2 6 Creative Ensemble Option 15
COMB06X 3/2 6 Practical Learning and Teaching in the Cre- Common Option 15

ative Arts 2
COMB08X Psychology of Music Common Option

Please note that the offering of option modules in individual colleges and in any given
academic year will be subject to the availability of resources and sufficient student
interest.

8. Higher Education Strategy

BIMM University is committed to providing high quality teaching and support for its students by
addressing the differentiated needs of individual learners and ensures that all students have
equal and fair access to learning resources. All learning and teaching approaches adopted by
BIMM University are flexible, student-centred, diverse and appropriate to the skills and needs of
individual students.

In order to provide relevant, diverse, quality learning experiences, the course implements the
BIMM University Higher Education Strategy. This allows us to create inclusive, engaging learn-
ing activities that can address diverse learning and teaching styles, foster the culture of a learn-
ing community and, through the outcomes, enable students to develop their own creative iden-
tity. This aims to help build students capacity to be innovative in dealing with obstacles set by
the professional demands of the industry.

For more information see BIMM University’s Higher Education Strategy.

9. Assessment

BIMM University is committed to the development of reflective and entrepreneurial practition-
ers in music, and the emphasis on professional development is also reflected in the diet of
assessment. For more information see our Undergraduate Academic Regulations.



https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EkQANowPQvpKpaU3yMK8wtEB9SOltxjrehqFR2U_-H_Gag?e=9kKfru
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Egsgs3JjwhRGpt_xcGO6L3kBkEoUC0EPkpvVCgo1lt533w?e=Qscdmo
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EmSfWds3jAFNk-gmccvdFMQBOBnljE8DU9hQ4IBqUsst6w?e=ZGqrIY
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Eskz5TTKDg5Kp9KFLhlHN4QB74Y7iIre7MxfoE8hdHHFDA?e=pjmZsB
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EvXtpYukJwdNj7qQnFUH0goBvrWu2m9Eo560LdsjCEw-oA?e=DpWfak
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Eqo4hyTHx2xBvg8AixTYFlYBuJzJsmJay1wJBKe143OxMg?e=1RigN2
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Eux_g71ifnZJhR9fjxtinjQB8kZE4daadmdXKg9NdcU45Q?e=JgJ4PJ
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EhvU0qhzc8lHk6SpM-Qm80QBB6U_smptkFWDzhsK3LgkLA?e=hUlo7z
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Ene12Yj7CC1Gnb7qSstqU-0B_JSIGXakki0favmZScZOdw?e=pH7adt
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EkhYOfcNxrRAvgckYzG5ekcBACuIZX75ke6kmH5uV2-lRw?e=D9qzdd
https://bimmnet.sharepoint.com/:f:/r/sites/ModuleDocumentation/Shared%20Documents/BIMM%20Validated%20Courses/BMus%20Popular%20Music%20Performance/Level%206%20(Year%203)/PMP604%20Specialised%20Instrument%20Skills?csf=1&web=1&e=fFX9UH
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/EtsKq9mDCW1OsUrUL_FMd3kB8ivnBJLnJZFA_xrpuqQGeQ?e=DS9EvG
https://bimmnet.sharepoint.com/:f:/r/sites/ModuleDocumentation/Shared%20Documents/BIMM%20Validated%20Courses/BMus%20Songwriting/Level%206%20(Year%203)/SWR604%20Creative%20Ensemble?csf=1&web=1&e=J0z7CJ
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Eqg0haKqBzZBjVIQ7c14h30BBOsqacaoja0xHHbm9b00aA?e=Fgvq7a
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/Eqg0haKqBzZBjVIQ7c14h30BBOsqacaoja0xHHbm9b00aA?e=Fgvq7a
https://bimmnet.sharepoint.com/:f:/s/ModuleDocumentation/ErDIlOhfTcFAmIonr8u81JEB6suEZb_kAycSkKQvDAGWhw?e=P9HpUn
https://www.bimm.ac.uk/HE-strategy
https://www.bimm.ac.uk/academic-regulations-bimm

BIMM University is deeply connected to the wider creative industries, and the design of the
curriculum and the assessment of learning outcomes is guided by this principle. Assessment
design aims to echo ‘real world’ commercial briefs and scenarios alongside the academic skills
of research, analysis and critique required for a qualification at this level.

Assessment Types

Regular formative and summative assessment will be used to inform day-to-day learning and
teaching and future staff development.

1. Summative assessment

Diverse forms of assessment such as discussion, presentation, case study, essay, critical re-
port, reflective video, software projects, installations, audio files, practical and perfor-
mances provide students with the opportunity to fully explore the module learning out-
comes, and addressing the grading criteria within realistic, industry relevant scenarios.

To make assessment explicit to both students and assessors, components of assessments
are weighted where appropriate and where the whole portfolio piece of work contributes to
the overall grade a holistic approach to assessment is implemented. Where there are sepa-
rate learning outcomes assessed, they are split into smaller assessments, weighted corre-

spondingly.

2. Formative assessment

Formative assessment is developmental and provided via in-class activities. This is an infor-
mal type of assessment, and it can provide a fun, safe and non-judgemental scenario for stu-
dents to evaluate their own knowledge. The use of assessment for learning by tutors, along
with the use of peer and self-assessment is encouraged for students. When portfolios are
being developed, the implementation of PebblePad is an excellent example of formative,
portfolio-based pedagogy, which leads on to blended learning strategies.

Full Details are in our Student Assessment Handbook.

The assessment calendars for each year of this course are as listed further in this document.

10


https://www.bimm.ac.uk/assessment-handbook-students/

10.1 Assessment Calendars: Year 1 (Level 4)

Year 1: Semester 1 Assessment Calendar

PMP403X - Performance Skills | MUB403 - The Music Business PMP401X - Core Instrument
(core) (core) Skills (skills)
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13 A1l: Assessment Portfolio

Zelhonsiofiptojestinoniationgs) — A1: Individual Performance
. LB SChem.at'c R 2 songs, not exceeding 10 minutes
14 A1: Performance Portfolio Analysis (100%)
5-10 mins (Two pieces) (100%) Schematic Diagram + 1500-word
analysis (100%)
15
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Year 1: Semester 2 Assessment Calendar

PMP405 - Applied Performance
(core)

MUB405X - Releasing Music
(core)

MMC414 - Marketing & Branding
(core)
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13

A1l: Assessment Portfolio
20 hours of project work (100%)

14

Al: Ensemble Performance (two
songs - up to 10 mins) + Q&A (up to
10 mins) (100%)

A1: Music Release Plan Presenta-
tion
10 min recorded presentation
(100%)

AT: Analytical Report
2,000 words (100%)

15

12



10.2 Assessment Calendars: Year 2 (Level 5)

Year 2: Semester 1 Assessment Calendar

MUB501X -
Business & Enter-
prise
(core)

pretive Instrument
Skills
(core)

PMP504X - Inter-

COM504 - Touring
and Live Events
(option)

tion (option)

COM503X - Crea-
tive Video Produc-

Al: Composi-
tion/Arrangement
Audio + Analysis

AT: Critical Analy-

A1: Written Plan

A1: Video Produc-
tion + Reflective

3 minutes + 1000 sis Video Commen-
1 . ivi b
3 T‘rlr:d'r“"dl::’?:r words or 5-minute 2500 words 20?12 :;;ds tary
° av ce a video presenta- (100%) ° 3 minutes +1-2
oce tion minutes (100%)
Two pieces, not o
A (100%)
Am exceeding 10
5 B} h c minutes in total +
esesat: d ase AT 10-minute viva A1: Portfolio
14 | 3000 wor d); or 20 Business Plan (100%) 2500 words or
. 2500 words equivalent (100%)
min narrated
X (100%)
presentation
(100%)
15

13




Year 2: Semester 2 Assessment Calendar
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AT: Vocal AT: Practical
AT: Video Production Lesson Ob-
A1 (Pro- Perfor- j - i
cess) f’ortfo- man:es c:r:: ‘:)z:::ii?)n Ps'i‘:jneitpsrif Ser\‘/’?‘t’:’n .
lio Portfolio +Wr?ting ra- duction Re- AT Case Practical
Assets Perfor- . " port Study Lesson Ob-
13| equivalent mance foot- AT: Individ- tlo?a:iec:"th 3-8 2,500 words servation 30
to at least age not ex- | Al: Ensem- | Al: Ensem- | ual Perfor- 6 miynu e minutes + (100%) Minutes Viva
25 hours of ceeding 15 | ble Perfor- | ble Perfor- mance / 1000 d 2,000 words 15 minutes
project work minutes in mance mance |Skills Test + (10;7; *| ors-10 (wks. 13-14)
(100%) total 3 songs 3 songs Viva Voce ° minutes A/V Portfolio
(100%) Upto15 | 15 minutes |25 minutes + report 1000 words
minutes total 10 minutes (100%) plus a
(100%) (100%) (100%) Scheme of
AT: Report + Work. 5 les-
A1l: Patch- Al: Portf Digital Port- > L
work As- : .ort o folio son prans
14 sessment 9 50:;(:"“ ds 2000 words azgue:t:ler:-
3000 words ’(100%) + Digital wk13)
(100%) Portfolio (100%)
(100%) >
15

14




10.3 Assessment Calendars: Year 3 (Level 6)

Year 3: Semester 1 Assessment Calendar

Se- ';I\lljl:lse(:():(e . PMPGO1X - C?M.607 - Diver-
mes- . Performance sity in the Crea-
ter 1 Experlenf:e & Showcase tive Industries

weeks: Motivation (core) s
(core) ption)
1-5
6
7 |AT1: Project Pro-
8 posal
1200 words or
10-minute digi-
tal presenta-
9 tion (20%)
Week - 7 - 9 Se-
mester 1

10

1

12

AT: Live Perfor-
mance of compo- | Al: Scored Video A1l: Website / .
sitions including | Submission + Al: Design Portfo- Online Channel + A1§ Website /
Report AT: Creative Eco- | .’ . Creative Reflec- | online channel
components + 6mi I . lio + Evaluative - Various (see be-
13 Live presentation minutes ('W|thm nomic Essay Report _tlon
15 minutes maxi- up to 10 minutes 2,500 words Portfolio + 2.500 .Varlous (See low) plus 750-
. of video) + 1,000 (100%) words (10 0"% ) brief) + 750 words| word critical re-
Al: Ensemble AlL: Ensemble | mum + 5 minutes B E (100%) flection (100%)
Performance Performance | |jve presentation | minutes (100%)
Not to exceed |Three songs not (100%)
Al: Consumer| 20 minutes | exceeding20
. (100%) minutes in total
14 Analysis (100%)
2,500 Words
(100%)
15

15




Year 3: Semester 2 Assessment Calendar

. COMG?GX - Practlf:al COMGOBX -
emes- Learning & Teaching
ter 2 ., ) Psychology of Mu-
weeks: in the Creative Arts 2 | g
8 . sic (option)
(option)
1-1
12
AT: Personal and
Professional De- AT: Performance + ) lA1: )
velopment Port- ! Viva Practical Lesson Ob-
pfolio Al Essay 20 minutes maxi- | Sservation & Viva Al: Essay
13 . 3,000 words 30 o
Negotiated Port- | A1: Individual Per- (100%) mum . 3500 words (100%)
folio +10-minute formance 0 3 minutes (100%) [minute lefso? pI:us1§0
digital presenta- [ Not exceeding 20 minute ‘"1“’:‘ wks. 13-
tion (100%) minutes in total 29 ‘: !
A2: Project Out- (100%) —— A1: Report or Pod- 50 words plus a
put : Rase ucy | cast or Other mode Scheme of Work, 5
To be negoti- el agreed with tutor lesson plans and all
14 8 3,000 words
ated + Ethical ? (100%) 3,500 words or 30 resources (wk. 13)
Approval Form e minutes (100%) (100%)
(80%)
15
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1.1

Learning Outcomes: BA (Hons) Popular Music Performance and
Music Business Year 1(Level 4)

Knowledge and Understanding. Able to:

Al.

A2.
A3.
A4

Recognise the roles and responsibilities of key music industry businesses and
professionals and describe the flow of revenue between them

Identify and describe key areas of operation in business and management
Apply technical, theoretical and creative concepts to musical structures.
Utilise relevant stylistic knowledge in musical outputs.

Intellectual (thinking) skills. Able to:

B1.

B2.

B3.

B4.

Relate developments in your field of study to key cultural theories and make
connections with your own practice.

Use Appropriate research tools to gather and evaluate data in inform your
practice. Recognise and reference ideas of others in your own work.

Propose logical and reasoned solutions to technical problems. Reflect on ex-
ternal feedback and personal experience.

Communicate ideas clearly a range of modes of expression, through struc-
tured and coherent arguments.

Subject practical skills. Able to:

Cl.
C2.

C3.

C4.

Identify practical skills and tasks specific to the creative industries.
Demonstrate appropriate creative and technical skills in relation to instru-
mental or vocal performance and music business related activities.

Select and utilise industry relevant/specific digital technologies in an appro-
priate manner.

Interpret and perform music in specified stylistic contexts with guidance.

Key/Transferable skills. Able to:

D1.

D2.

D3.

D4.

Identify personal strengths and weaknesses and engage with support and re-
flective thinking to address areas for development.

Plan your workload effectively to be able to carry out creative projects and
meet assessment deadlines.

Identify opportunities for collaborative work, and the personal skills required
to succeed in these contexts.

Use appropriate technology to support your learning and development.
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11.2 Learning Outcomes: BA (Hons) Popular Music Performance and

Music Business Year 2 (Level 5)

Knowledge and Understanding. Able to:

Al.

A2.
A3.

A4

Apply high level diagnostic and creative skills to music business related activ-
ities.

Distinguish and examine key areas of operation in business and management.
Analyse musical outputs in relation to theoretical concepts.

Explore the relationship between music and socio-cultural factors.

Intellectual (thinking) skills. Able to:

B1.

B2.

B3.

B4.

Contextualise and critically evaluate your own work and the work of others,
relating and applying theory to practice.

Make informed and well- reasoned judgements through critical engagement
with research, demonstrating an awareness of interdisciplinary approaches
Identify and propose creative reasoned solutions to technical and conceptual
problems. Invite external feedback and draw on a range of perspectives.
Communicate ideas effectively to specialist and non-specialist audiences in a
range of contexts, showing critical awareness.

Subject practical skills. Able to:

Cl.

C2.

C3.
C4.

Demonstrate technical proficiency and sustained application of skills in rela-
tion to instrumental or vocal performance.

Analyse a range of business data, using appropriate sources of information
and methodologies.

Apply creative and interpretive skills in performance with autonomy.
Experiment with new skills and techniques in income generation, IT and data
analysis and collaborative entrepreneurship.

Key/Transferable skills. Able to:

D1.

D2.

D3.

D4.

Use well-informed reflective self-awareness to interpret and address factors
affecting your learning and practice.

Define, review and reflect on personal and professional goals to plan and
manage projects.

Demonstrate skills of collaboration and teamwork, showing sensitivity for the
well- being of others and the diversity of people and ideas.

Engage appropriately with a variety of industry standard digital tools to make
connections and communicate ideas.

18



11.3 Learning Outcomes: BA (Hons) Popular Music Performance and

Music Business Year 3 (Level 6)

Knowledge and Understanding. Able to:

Al.

A2.

A3.

A4

Evaluate key areas of operation in business and management, summarising
the relationship between these areas.

Apply in-depth knowledge of the technical and aesthetic processes involved
in creating and performing music, at least some of which is at, or informed by,
the forefront of defined aspects of the discipline.

Assess and resolve problems of uncertainty and complexity pertinent to the
music business, predicting future outcomes.

Relate musical outputs and processes to established and emerging
knowledge.

Intellectual (thinking) skills. Able to:

B1.

B2.

B3.

B4.

Articulate a critical awareness of the reciprocity of theory and practice.

Use systematic critical analysis, and synthesis of complex information to sup-
port enquiry into contemporary practice.

Evaluate solutions to complex issues, drawing on appropriate research, some
of which is at the forefront of the discipline.

Communicate complex concepts and arguments, acknowledging the uncer-
tainty of knowledge.

Subject practical skills. Able to:

C1.

C2.

C3.

C4.

Synthesise a range of cognitive and intellectual skills with competencies spe-
cific to music industry business and management.

Evaluate a range business data, using appropriate sources of information and
methodologies.

Select and apply the technical and expressive skills necessary to communi-
cate convincingly to a listener in a variety of contexts, some of which are
complex and unpredictable.

Create musical outputs in response to current and emerging industry needs.

Key/Transferable skills. Able to:

D1.

D2.

D3.

D4.

Self-manage projects, drawing on an awareness of personal and professional
values that motivate you to direct your own learning and development.
Exercise personal and professional responsibility, make rational decisions and
take initiative in complex and unpredictable contexts.

Use skills of emotional intelligence to work effectively with others in profes-
sional and creative contexts.

Research and employ appropriate technologies to enhance your creative and
professional practice
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